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Our Vision

Access to and use of information and communications services by all in Kenya by 2018

Our Purpose 

Facilitate the transformation of lives through progressive regulation of Information and Communications 
Technology sector

Our Corporate Values
 

1. Integrity: To undertake all our engagements with the highest level of professional integrity

2. Transparency: To be open in communication

3. Diligence: To be diligent in all our engagements and discharge our duties with genuine passion 

and dedication

4. Results focus: To be results-oriented in the discharge of our duties

5. Accountability: To be responsible for our decisions and actions

6. Teamwork: To uphold teamwork and collaboration in order to realize the synergies of working 

together

Strategic Goals

To drive the economy towards the achievement of Vision 2030, The Authority developed the 2013-18 
Strategic Plan which identified four strategic pillars;

1. Enabling Environment - Creating a conducive environment for all stakeholders to facilitate 
growth of the sector.

2. Institutional capacity -Enhancing and modernizing the Authority’s internal systems and staff 
to manage the growing sector.

3. Infrastructure and service development -Ensure development and deployment of efficient, 
reliable, secure and quality ICT infrastructure and services across the country. 

4. Market development - Foster growth, competition and investment in the ICT sector.
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About the Communications Authority    

Introduction 

The Communications Authority of Kenya (CA) was established in 1999 by the Kenya Communications Act 
(KCA), 1998 as the Communications Commission of Kenya (CCK) with the initial mandate to regulate the 
telecommunications and postal/courier services, and the management of the country’s radiofrequency 
spectrum and numbering resources.

In recognition of the rapid changes and developments in technology which have blurred the traditional             
distinctions between telecommunications, Information Technology (IT) and broadcasting, the Government   
enacted the Kenya Information and Communications Act (CAP 411A).  This statute enhanced the regulatory 
scope and jurisdiction of the then CCK, and effectively transformed it to a converged regulator.

To align the ICT sector laws to the Constitution, the Kenya Information and Communications (Amendment) 
Act, 2013 was enacted. This law transformed Communications Commission of Kenya into Communications 
Authority of Kenya (CA), a regulatory body that is independent of government, political and commercial 
interests.

Today, CA facilitates the licensing and regulating of the telecommunications, e-commerce, broadcasting 
and postal/courier services. CA is also responsible for managing the country’s numbering and frequency 
spectrum resources.

The Authority is financially and administratively independent and transparent in its processes. It protects the 
rights of operators and consumers alike. This is meant to ensure operators make a reasonable return on their 
investment while giving consumers value for money. 
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It is headed by a Director-General while a Board of Directors plays a policy and oversight role.   

Scope and Mandate of CA

The CA is mandated by law to licence all systems and services in the communications industry, including 
telecommunications, postal/courier and broadcasting.  In addition, the CA is responsible for managing the 
country’s frequency spectrum and numbering resources, and facilitating the development of e-commerce.  
It is charged with the responsibility of type-approving/accepting communications equipment, and 
protecting consumer rights within the communications environment. 

The Authority manages competition in the sector to ensure a level playing ground for all players. It also   
regulates retail and wholesale tariffs for communications services.  It is responsible for the management 
of the Universal Service Fund, which is aimed at financing the provision of ICT services to all parts of the 
country.  
The CA also monitors the activities of licensees to enforce compliance with the license terms and conditions 
as well as the law. 

Legal and Policy Framework

The Authority performs its regulatory functions in accordance with the provisions of the sector 
legislation, taking into account the prevailing ICT sector policy guidelines. The Kenya Information and 
Communications (Amendment) Act 2013, the Kenya Information and Communications Regulations, 
2010, and the National ICT Policy Guidelines of March 2006 are the current underlying sector legislation 
and policy.   

People and Governance Structure 

CA’s activities, whose management is vested in the Board of Directors, are grouped into 11 functional areas 
also known as departments. The core divisions that encapsulate the mandate of licensing and regulating 
Kenya’s communications sector are; Frequency Spectrum Management (FSM); Licensing, Compliance and 
Standards (LCS); Multimedia Services (MMS), Competition Tariffs and Market Analysis (CTMA), Consumer 
and Public Affairs (CPA),  Information Technology (IT); Legal Affairs (LA) and  Enforcement and Regional 
Coordination. Departments that support the core functions are; Human Capital and Administration (HCA); 
Finance and Accounts (F&A); Procurement (Proc); and Risk Management and Internal Audit (RMIA). All 
department heads report to the Director-General, who is CA’s Chief Executive Officer.  
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The Authority has adopted a flat organization structure to ensure that business processes are conducted 
effectively and efficiently. The organization structure is dynamic and is, therefore, reviewed from time to 
time to align it with market trends, as well as the prevailing policy, legal, and regulatory realities. 

The President of the Republic of Kenya appoints the Chairman of the CA Board of Directors. The Cabinet 
Secretary in charge of Information, Communications and Technology appoints the Director-General and 
the CA Board of Directors. 

Licensing Regime 

From inception and for a while thereafter (up to 2007), the CA issued technology-based 
telecommunications licenses. However, by 2004 it had become increasingly clear within the CA that 
technological convergence within the ICT sector was rendering the long-held technological oriented 
licensing approach untenable. Consequently, the CA initiated an extensive public consultative process 
with a view to introducing the Unified Licensing Framework (ULF) in the country.

The consultation generated consensus on the need to implement ULF in Kenya. As a result, the CA 
begun issuing ULF licenses in July 2008, in accordance with the terms and conditions agreed upon 
during the public consultation. The CA considers the ULF as an effective mechanism for harnessing the 
technological opportunities presented by convergence.

This regime takes cognizance of the principle of technology neutrality in the licensing framework.  
It therefore allows any form of communications infrastructure to be used to provide any type of 
communications service that it is technically capable of providing. 

Under the ULF, the ICT market is structured into the three broad license categories: 

 • Network Facilities Provider (NFP)

  Owns and operates any form of communications infrastructure (based on satellite,  

  terrestrial, mobile or fixed)

 • Applications Service Provider (ASP)

  Provides all forms of services to end users using the network services of a facilities  

  provider

 • Content Service Provider (CSP) 

  Provides content service such as broadcasting (TV and radio ) material, and other  

  information and data processing services
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Licenses are at liberty to hold the three commercial ULF licences under a single name provided that 
they maintain separate accounts for each license. This caveat is considered a sufficient safeguard 
against anti-competitive market behaviour.
 
This licensing regime has witnessed considerable interest from the industry, and a sizeable proportion 
of licensees have already migrated to the Unified Licensing Framework.  

It is important to note that besides the three license categories above, the CA also issues postal/ 
courier licenses as well as frequency licences for radiocommunications services.  

Compliance and Monitoring 

The Authority vigilantly carries out inspection and monitoring of the industry to ensure compliance with 
the law, regulations and license conditions. In addition, the CA conducts inspections and monitoring to 
ensure that licensees use their allocated frequency spectrum without interfering with other services.

Through its monitoring function, the CA inspects dealers to weed out illegal telecommunications and 
radio equipment. This is meant to protect the integrity of national networks. 

It also protects consumers from illegal, inferior and unsafe communications equipment. 

The CA also inspects telecommunications wiring installations to ensure that they are up to the set 
standards. 

In broadcasting, the Kenya Information and Communications (Amendment) Act 2013 and the attendant 
subsidiary legislation empower the CA to receive and resolve public complaints in respect to violations 
relating to the broadcasting programming code and airing of indecent materials.  

The Authority has at its disposal the requisite regulatory tools and facilities to effectively carry out its 

monitoring and inspection responsibilities. The said equipment includes the Radio Spectrum Monitoring 

System (RSMS), the Broadcast Logger and the Quality of Service Measurement System (QSMS). The 

RSMS is used to detect sources of harmful frequency interferences, while the Logger is primarily used 

to record all audio and TV broadcast transmissions.  The QSMS is used to measure the quality of service 

provided by the mobile telecommunications networks in respect to call drops, speech quality, call 

setup time, etc. Output from this equipment is used to enforce the Quality of Service (QoS) parameters 

and standards set out in the terms and conditions of the licences. 
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Management of Scarce Resources

One of the primary responsibilities of the Authority is management of the country’s scarce resources, 
namely radio frequency spectrum and numbering resources.  

Management of frequencies is the overall process of regulating and administering access to and use of 
the radio frequency spectrum. 

This mandate involves planning and assignment of spectrum to various radiocommunications services 
and users.  The services that require frequency licences from CA include TV and FM radio broadcasting, 
cellular mobile telecommunications, satellite communications, aeronautical and maritime radio services 
as well as emergency and disaster communication services.  

In addition, the CA manages the radio frequency resource through inspection and monitoring to ensure 
that assigned spectrum is used in accordance with the licence terms and conditions as well as the 
prevailing law.  

The Authority carries out national coordination to ensure sharing of frequencies by various users 
and services. It also performs international and regional frequency coordination to avoid harmful 
interference of frequency users in different administrations. 

Besides spectrum management, the CA develops national numbering plans to cater for the ever-
increasing demand for numbering resources to support the entry of new players and deployment of 
services. 

The CA also assigns numbers to telecommunications network operators for re-assignment to individual 
subscribers for identification as well as for routing and termination of traffic.  

Management of scarce resources is crucial in facilitating effective competition in the communications 
market, and in the deployment of new applications and services. 

Equipment Standards and Type Approval 

Type approval is an administrative procedure of technical tests and vetting that is applied to 
communications equipment before it can be sold, interconnected with the public network or used for 
purposes of communication.

It is aimed at ensuring that all communications equipment used in the country meet national and 
international standards of interoperability and safety. Type approval thus protects the public from 
poor quality and harmful equipment. It also protects communications networks from substandard 
equipment and ensures the efficient utilization of the radio frequency spectrum.
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Type approval evaluation is based on the manufacturer’s technical literature, test results from an 
independent accredited test laboratory and results of tests performed on live networks. All network 
operators and companies intending to sell communications equipment in Kenya, including individual 
users or organizations that require communications equipment for their own use are expected to 
submit their equipment for type approval before use.

Broadcasting Services

The Kenya Information and Communications (Amendment) Act 2013 vests the Authority with the 
responsibility of licensing and regulating broadcasting services in the country. This responsibility 
entails issuing broadcasting licences in line with the defined market structure, regulating content 
through prescription of the broadcasting programming code, and resolution of public complaints over 
broadcasting content. 

In regulating broadcasting services, the Authority is obligated to ensure diversity in the range of 
broadcasting services, development of local content, diversity and plurality of views for a competitive 
marketplace of ideas, and protection of the right to privacy of all persons.

The CA has developed a framework to govern the licensing and regulation of broadcasting services 
in the country in accordance with the Act and regulations taking into account the emergent digital 
terrestrial technologies. The CA is also facilitating implementation of the government’s project of 
migration from analogue to digital TV broadcasting.

Electronic Transactions

The Kenya Information and Communications (Amendment) Act 2013 mandates the Authority to 
facilitate the implementation of a sound electronic transactions (e-transactions) framework and to 
develop guidelines for the administration and management of the dot KE country code Top Level 
Domain (ccTLD). 

In this respect, the Authority has:  

• Developed a framework for the management of cyber security through the establishment of a   
national Computer Incidence Response Team (CIRT) 

• Developed a Certification Authority framework in order to facilitate a safe and efficient environment 
for electronic transactions

• Developed guidelines for the administration and management of the dot KE ccTLD. 

Competition and Fairness

8
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The CA has a responsibility to promote effective competition in the ICT sector to ensure a level playing 
field where rules apply equally to all industry players. CA ensures regulatory fairness through engaging 
and consulting with stakeholders in developing guidelines and policies that shape the industry. The CA 
also ensures fairness through its adjudication functions. 

The administration of regulatory justice and fairness is important for the creation of regulatory 
certainty. It is crucial for competition, building confidence in the market and attracting investment into 
the communications market.

Adjudication Function

The Authority has the primary jurisdiction to hear all complaints within the communications market. 
These include complaints by licensees against each other or complaints brought by consumers and 
members of the public against licensees.  The law leaves to the discretion of the CA the procedure to 
be used in resolving and adjudicating complaints and industry disputes.

The Kenya Information and Communications (Amendment) Act 2013 requires all broadcasters to 
establish and maintain a procedure, by which persons aggrieved by any broadcast, may file complaints. 
The said procedure should be submitted to the CA for approval.  Where a complainant exhausts this 
procedure but is not satisfied with the remedy offered or action taken, he/she may appeal to CA within 
30 days of the offending broadcast. 

If a complainant is not satisfied or is aggrieved by the CA’s decisions, he/she may appeal to the 
Communications and Multimedia Appeals Tribunal  within 30 days after the decision.  Communications 
and Multimedia Appeals Tribunal  is a creature of law and serves as the appellate body for the 
communications industry. Parties aggrieved by the decisions of the Tribunal are at liberty to seek 

redress in the courts.  

Consumer protection 
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Consumer Protection
Consumers have a right to be protected from unfair business practices, poor quality of service and 
harmful or inferior products. The CA’s mandate includes protecting consumers of ICT services. In this 
respect, the CA serves as the watchdog for the consumer. 

The Authority performs this function primarily through consumer outreach and education programmes. 
The said programmes are geared towards equipping consumers with skills, information and knowledge 
to enable them make informed decisions regarding the choice of products and services in the 
communications market.  The programmes also educate consumers on their rights and responsibilities. 
The Authority also intervenes on behalf of consumers to resolve complaints against service providers. 

However, for the CA to step in, the complainant should have first exhausted the complaint handling 
mechanism and procedure laid down by the offending operator or service provider.

The Authority monitors the sector through periodic surveys in order to determine emerging issues 
that are of concern to consumers and subsequently develops appropriate interventions and modifies 
regulations, where necessary, to address such issues.

Universal Access 

The liberalization of the communications sector has had a positive effect on the deployment of 
communications infrastructure and services in the country.  However, the opening up of the sector has 
not availed communications services to all in Kenya as the licensed operators and service providers have 
tended to concentrate operations in areas where a return on investment is guaranteed. Consequently, 
areas (both urban and rural) that are perceived as commercially unviable have over time remained 
either unserved or underserved.  The CA is responsible for ensuring that all in Kenya have access to 
affordable communications services.

To redress the access gaps, the CA has undertaken some pilot projects in certain parts of the country. 
The projects include the establishment of 16 school-based ICT centres spanning all the regions of the 
country, four tele-centres and eight centres for persons with disabilities. The CA has, in collaboration 
with industry players, provided computers and internet connectivity to the beneficiary institutions. 
In order to promote development of local content, the CA has partnered with the Kenya Institute 
of Education (KIE) to support the digitalization of the secondary school curriculum.  The Authority 
has also facilitated the establishment of a web portal for Persons with Disabilities (PwDs). The portal 
provides communication and information sharing platform for PwDs.

The Act established the Universal Service Fund (USF), which is administered and managed by the CA 
through the Universal Service Advisory Council (USAC) appointed by the Cabinet Secretary, Ministry  
of ICT. The USF is expected to provide incentives for infrastructural rollout in unserved and underserved 
areas, as well as support capacity building and innovations in the ICT sector. 

10
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 Tariff Regulation

To contribute to the orderly evolution of competition, the CA plays a central role in establishing an 
effective and transparent tariff regime in the communications market. As the ICT market matures, 
tariff/price regulation will increasingly assume a less important regulatory function. Currently, the CA 
regulates tariffs for services that are not open to competition, with a view to protecting consumers 
against exploitation via monopolistic behavior.  All other licensees are only required to file new tariffs 
with the CA before application.  

One of the fundamental reasons for tariff regulation is to ensure fair play in the market and to prevent 
abuse of dominance.  In this regard, the CA reviews interconnection tariffs and issues approval 
before the execution of interconnection agreements between operators.  Interconnection in Kenya is 
obligatory and a matter of commercial negotiation between operators. To ensure that interconnection 
rates are aligned to cost, the CA carries out studies to determine various costs relating to the provision 
of communications services. The most recent Telecommunications Network Cost Study carried out in 
2010 witnessed drastic reduction in call costs for mobile telecommunications services by 70 percent.  

The Kenya Information and Communications (Amendment) Act 2013 has enhanced the regulatory 
regime on interconnection, giving the Authority more powers to ensure that dominant operators do 
not misuse their market position to undermine competition and the growth of the market.  

Library Services 

The Authority has a specialized library in ICTs, where the industry and members of the public can 
access information on the sector, including policies, regulations, books and other ICT publications. 

The library, known as the CA Information Centre, is situated on the 1st floor of the CA Centre on Waiyaki 
Way, Nairobi.  The Centre is open to the public at a minimal fee. 

Corporate Social Responsibility

Arising from its unique position as the communications regulator, the CA has the potential to have a 
profound impact on the Kenyan society.  Indeed, liberalization of the ICT industry has already brought 
about positive changes in the lives of Kenyans. In executing its mandate, the CA is committed to 
behaving ethically and responsibly, and to contribute to economic development while improving the 
quality of life of its employees and their families as well as the local community and the society at large. 
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At the moment, the main focus of our Corporate Social Responsibility (CSR) activities and projects 
is in the areas of promoting the take up of ICTs and in creating employment for the youth through 
sports. Our CSR Policy also covers community relations, national events, education, support to national 
disaster mitigation efforts and sports.  

The Authority shall continue to forge public-private sector partnerships to ensure that its CSR goals 
are met.  

Memberships to Regional and International Bodies

The Authority is the government’s designated liaison body to various regional and international inter-
governmental organizations dealing with postal, radiocommunications and telecommunications 
matters.  These include the International Telecommunication Union (ITU), Universal Postal Union 
(UPU), Pan African Postal Union (PAPU), Commonwealth Telecommunications Organization (CTO), 
East African Communications Organization  (EACO), the Association of Regulators of Information and 
Communications in Central and Eastern Africa (ARICEA), and the African Telecommunications Union 
(ATU), among others.  The CA coordinates representation to events and fora organized by these bodies 
and also ensures Kenya’s interests are taken into consideration in the international arena. 

In regulating the communications sector, the CA aligns its actions, policies and regulations with the 
framework set by these international and regional bodies to which Kenya (or the CA) is affiliated. 

Market Development and Achievements

i. Liberalization of the communications sector

Although liberalization of the ICT industry begun way back in 1999, full competition effectively 
begun in June 2004, with the expiry of Telkom Kenya’s five-year exclusivity.  Subsequently, the 
Government gazetted Section 5(5) of the Kenya Communications Act, 1998, that outlawed the 
licensing of monopoly or duopoly telecommunications systems in the country.  Prior to 2004, 
the country had two GSM mobile operators and one fixed telecoms operator. 

To date, Kenya has one of the most liberalized communications markets in the region, with 
four mobile telecommunications networks operating under a unified and technology neutral 
licensing regime.  Competition now reigns in the other ICT markets, including broadcasting, 
telecommunications, postal/courier and data markets. The CA has also liberalized the airwaves, 
and managed the radiofrequency spectrum prudently to cater for the diverse and ever-
increasing range of wireless services and applications.  

Liberalization has not only created consumer choice, but spurred the deployment of new and 
innovative services. The quality of services offered in the communications sector has also 
improved. 

12



13

The table below shows selected industry statistics for up to March 2014:

Indicator 2005 2009 2010 2011 2012 2013 2014

Post Telecommunication 
Sector contribution to GDP 
(%)

2.7 2.6 2.5 2.2 2.1 2.0

Fixed line exchange capacity 
as at June 2013

517,131 485,581 421528 400,764 380,127 362,627 351,591

Fixed tele-density(Fixed 
wireline and fixed wireless) 

0.86 1.80 2.1 0.95 0.64 0.51 0.50

Mobile subscribers
5,263,676 17,677,321 20,119,304 25,279,768 30,731,754 31,309,017 31,830,003

Mobile penetration (%) 15.74 47.5 51.2 63.6 78.0 76.9 78.2

Total Tele-density 16.60 49.30 53.3 64.55  78.64 58.74 78.71

Average mobile tariffs per 
minute (Kshs)

24.70 8.67 7.5 2.81 3.06 7.7 3.33

Internet users 1,054,920 3,359,552 7,832,352 12,538,030 16,236,583 21,273,738 21,679,309

International internet 
bandwidth (Mbps) 

160.17 1,676.90 20384.12 32,270.52 906,186 862,417 865,714

Licensed Postal and Courier 
operators 

98 145 159 176 190 214 214

Number of Private Courier 
outlets 

450 608 601 635 683 707 707
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3.50
3.20

3.00
3.67

3.06

3.57

3.33

3.00

2.28

3.58 3.50
3.40
3.00
2.60

2.40

 Charges to same network (prepaid)
 Charges to another network (prepaid)
 Charges to a fixed network (prepaid)

 Charges to same network (postpaid
 Charges to another mobile network (postpaid)
 Charges to a fixed network (postpaid)

Since inception, the Authority has facilitated provision of affordable communications services in the 
country. This has been done primarily through implementation of a regulatory framework that encourages 
competition, which has driven down retail charges for ICT products and services. Connection charges 
for mobile telecommunications services have been on a steady decline since liberalization, from an all-
time high of Kshs200,000 (US$ 2,500) in 1999 to less than Kshs2,000 (USD 25) in 2012.

ICTs have been identified as a key enabler and driver in the realization of Vision 2030. It is expected that 
by the year 2018 and 2030 respectively, ICTs will be contributing 5% and 10% to the Gross Domestic 
Product (GDP), respectively.

The graph below shows the progression of mobile telecommunication charges over the last five years:
    
Fig 34: Average voice tariff trends June 2009 - June 2013
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ii. Service penetration and customer growth 

The prevailing favourable policy and regulatory environment has witnessed a marked growth of the 
sector as well as in service penetration. The growth in service penetration is also attributed to enhanced 
competition and lower prices for ICT services and products. As at the end of March 2014, mobile 
penetration was 76.9 percent which is way above the African penetration rates estimated by ITU to be 
41 percent.

Internet services are available in the urban and peri-urban areas of the country. The landing of four 
submarine cables on the Kenyan coast (i.e. SEACOM, TEAMS, EASSy and LION) and completion of 
the national broadband network, has witnessed an explosion in the uptake of internet services as a 
result of lower cost of bandwidth. Mobile internet remains the key driver of growth as mobile networks 
spread their footprint into the rural areas and continue to focus on the data and value-added services 
market. Broadcasting services now cover over 80 percent of the country, and they provide audiences 
with diverse content. 

Postal/courier services remain largely accessible in most metropolitan and urban areas, rural areas 
remain predominantly dependent on the Postal Corporation of Kenya, which is the Public Postal 
Licensee with Universal Service Obligations. 

The coming into operation of the Universal Service Fund is expected to improve access to ICT services 
in all parts of the country. 
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The Map below shows the geographical reach of various communications services

16
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iii. Contribution to the economy

The communications industry is one of the fastest growing sectors of Kenya’s economy, with a steady 
contribution to GDP. In 2013, the sector accounted for 2.0 percent. The sector plays a central role in 
creation of new jobs and in foreign direct investment. 

With the implementation of the Unified Licensing Framework, which has opened new opportunities for 
investment and eliminated barriers to entry, the sector’s contribution to the economy is expected to 
increase. 

In addition, the sector continues to have a catalytic effect on other sectors of the economy. 

iv. Creation of order and certainty in the market

Since its inception, the CA has been instrumental in creating order and certainty in the communications 
sector by putting in place clear rules for entry and operation in the market.  By enforcing the said 
rules with impartiality, the CA has ensured regulatory justice, fairness and certainty in the sector. This 
has created investor confidence in the sector as market players are aware of the underlying rules of 
engagement as articulated in the law and in the terms and conditions of the licences.  This explains why 
the private sector is behind the dramatic success in infrastructure development in the country. 

v. Development of key infrastructure and skills set

Since its inception, the CA has put in place a favourable environment for the private sector to play a 
predominant role in ICT infrastructure development in Kenya. In some instances, the CA has assisted the 
Government in crafting Public-Private Partnerships (PPP) with a view to fast-tracking deployment of 
strategic infrastructure in the country. The East African Marine System (TEAMS) (and the Fibre Optical 
National Network (FONN) are cases in point. 

The Government’s lead role in spearheading the construction of a submarine cable connecting Kenya 
with the international fibre optic network sparked private sector interest in TEAMS and other marine 
cable projects (e.g. SEACOM, EASSy, etc). The construction of international marine cables has triggered 
massive laying of broadband (fibre optic) infrastructure within the country to take advantage of cheaper 
bandwidth. 

Besides infrastructure, the CA has played an active role in the human resources development in the ICT 
industry. In recognition of shortage of skilled manpower in the early years of liberalization, the Authority 
entered into partnership with local universities to facilitate the inclusion of relevant courses in ICTs. As 
a result of this partnership, the Jomo Kenyatta University of Agriculture and Technology (JKUAT) and 
the University of Nairobi introduced courses in Telecommunications Engineering and Communications 
Law, respectively. The CA was involved in revitalizing the Multimedia University College (former Kenya 
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College of Communications Technology) with a view to making it a centre of excellence in ICT training 
in the region.  

To promote knowledge and skills transfer, the CA has from time to time partnered with international, 
regional and local organizations to secure funding and training for the ICT industry in Kenya. The 
said organizations include CTO, ITU, United States Telecommunications Training Institute (USTTI), 
the Eastern and Southern Africa Management Institute (ESAMI) and the Directorate of Personnel 
Management.
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